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1. Skeleton Data

Preliminary Remark

The intention of the survey was to collect valid data from the whole spectrum 

of the readers of the TIPA-magazines.

A basic questionnaire was used for the purpose of comparability and to 

incorporate the results. 

For 21 magazines an online-survey with identical questionnaire was 

published on https://presseforschung.de.
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1. Skeleton Data

Synopsis

Coordinated readership survey with self-administered 

questionnaires. Parallel online-survey for 21 magazines.

Duration: October 31th 2016 ïFebruary 04th 2017

Participants: 23 magazines from 13 countries

Total returns N =   6 821 

Analysed returns:  Na =   6 767

Returns by mail: 28.4 %

Returns by fax:   1.9 %

Returns online:   69.7 %

Implementation of the survey - concept, recording, analysis: 

WIP Wissenschaftliches Institut für Presseforschung und Medienberatung, 

Cologne
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1. Skeleton Data

Method

The returns for each magazine were recorded separately. On average, each 

magazine achieved a return rate of 295 questionnaires. 

The initial focus was always on the overall results which flowed into the results 

for all magazines. Where appropriate, WIP differentiated between the 

magazines by region:

ÅCentral Europe
France, Netherlands, Great Britain, Germany

ÅSouthern Europe
Greece, Hungary, Italy, Spain,

ÅNorthern America
Canada, USA

ÅOther Countries
Australia, Brazil, India
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1. Skeleton Data 

The Magazines
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1. Skeleton Data

Magazines by Regions

Central Europe
4 Countries

11 Magazines

Southern Europe
4 Countries

5 MagazinesD
GB

F

NL

GR

IE

HU
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1. Skeleton Data

Magazines by Regions

Northern America
2 Countries

4 Magazines

USA

CANADA


